
 Dear FCC members, 
America's strong economy is based on the free enterprise system. If you want to 
get ahead and stay profitable then meet the customer's demands. Satellite radio 
is the newest version of radio that meets consumer's demands and should not be 
penalized for its uniqueness. If traditional radio stations wish to compete - 
let them change their own products instead of asking a governmental agency to 
run interferance. In satellite TV we can choose to watch The Weather Channel or 
our local forecast from a local channel. The key word here is "choose". I see 
nothing wrong with a satellite radio station offering a variety of choices to 
their customers. I would recommend that the FCC let these two industries "fight 
it out" the American way - by competition and meeting the consumers needs. 
 
Sincerely, 
 
Carol L. Jacobs, MD  
 
 


